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ENVELOPE

1. Gripping Headline —
BUZZ KILL uses oversized type, extremely short headline
and a distressed font, with secondary call-to-action

Developing a new control package
New packages that immediately gain traction use a variety of approaches that generate 
response and excitement. 

How many of these 25+ APPROACHES are being used in your charity’s acquisition efforts?
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LETTER

7. The Lead —
Opening statement
that quickly states
issue and action2. Bee Image —

The dead honeybee brings
the reader into the action

3. Green Burst —
Immediate call-to-action
to generate opening

4. Logo —
Identifies the trusted
brand of the mailer

6. Image of Premiums —
Provides visual reinforcement linked to word FREE

5. Bonus Seed Packet —
Informs reader of additional
product enclosed to
generate opening
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10.  Layout —
Short paragraphs to
enhance readability

8. Handwritten
Parentheses —
Immediate callout
on current situation

9.  Actions to Be Taken —
Note that the reader can do two of the three
requests without making a gift or payment
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(Continued, next page)

 10. Layout — 
Short paragraphs to
enhance readability

 11.  Gift Ask —
Reasonable membership
gift amount equal to a
nickel a day

 12.  Targeted Copy —
Highlights future
outcomes in brief,
factual statements

13.  P.S. —
Provides immediate online opportunity to join and give

14.  Premium Visuals —
Additional incentive for becoming a member

15.  Seed Packet Callout —
Free donor gift to further client mission
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16.  Membership Card—
Creates affiliation through
personalized membership
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17.  Visual of Coin —
Relates the affordability of membership

18.  Headline —
Restates problem and solution

19.  Gift Array —
Provides multiple affordable
membership gift amounts

 20.  Premium Visuals —
Callout to the reward
for membership at an
affordable gift level

 21.  Phone and Email Collection —
Request that allows further follow-up

 22.  Opt-Out Box —
Upfront opt-out gives reader
immediate choice for communication

23. Petition —
Engagement opportunity
for donor to become part
of the solution and support
client mission
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24.  Bonus Sticker Sheet—
Provides visuals of desired
outcome: healthy honey
bees pollinating fruits,
flowers and vegetables

25.  7 Reasons Why —
Backer of sticker sheet provides reasons to join
Sierra Club in addition to protecting honey bees

26.  Seed Packet —
Demonstrates desired
outcome of healthy honey
bees pollinating flowers

27.  Bee Insert —
Intentionally a different
color, with intriguing
headline and visual
of dead bees

28.  Interior —
Additional fact-based information that
supports the Sierra Club’s actions


